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L'OREAL FOR THE FUTURE

OUR 2030 SUSTAINABILITY PROGRAMME
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L'OREAL FOR THE FUTURE

OUR SUSTAINABILITY COMMITMENTS

TRANSFORMING OURSELVES

CLIMATE

By 2025, all of our sites will
achieve carbon neutrality
by improving energy
efficiency and using 100%
renewable energy.

WATER |

ﬁy 2030, we will innovate \
to enable our consumers

to reduce their greenhouse
gas emissions resulting from
the use of our products by
25% compared to 2014, on
average and per finished
Q{oduct.

By 2030, we will evaluate cm
our formulas thanks to our
environmental test platform,
to guarantee they are
respectful of all aquatic
ecosystems, whether

ﬁy 2030, we wil innovate \
to enable our consumers to
reduce by 25%, on average
and per finished product,

the water consumption
linked to the use of cur

continental or coastal.

J

Kproducts. compared to 20]9

By 2030, we will reduce

by 50% on average and

per finished product, the
greenhouse gas emissions
linked to the transport of our
products, compared to 2014.

In 2030, 100% of the water
used in our industrial
processes will be recycled
and reused in a loop.

BIODIVERSITY
I’By 2030, 100% of the sustainable sources, none N I’ By 2030, we will hold flat the \I
biobased ingredients for of them will be linked to I ihe total land occupancy
| formulas and packaging deforestation. 1l yital to the sourcing of |
I materials will be fraceable Il ouringredients, compared |
I and will come from 1| to2019. |
N e e e e o e e e e e e e o e = = - — ZON e e o o e o = = — 7/
RESOURCES

By 2030, 95% of our
ingredients in formula wil
be bicbased, derived from
abundant minerals or from
circular processes.

By 2030, 100% of the plastic
used in our packaging wil
be either from recycled or
biobased sources (we wil
reach 50% in 2025).

By 2030, we will reduce by
20% in intensity the quantity
of packaging used for our
products, compared to 2019.

By 2025, 100% of our plastic
packaging will be refillable,
reusable, recyclable or
compostable.

By 2025, 100% of our

new displays will be
ecodesigned, taking into
account circular economy
principles for end of life

By 2030, our strategic
suppliers will reduce their
direct emissions (scopes

1 and 2). by 50% in absolute
terms, compared to 2016.

In 2030, all our strategic
suppliers will use water
sustainably in the areas
where they operate.

By 2030, 100% of our industrial

sites and all our operated

buildings will have a positive

impact on biodiversity,
compared to 2019.

management, and 100% of

our new Free Standing Stores

will be designed and built
following our sustainability
principles.

By 2030, 100% of the waste

generated in our sites will be

recycled or reused.

EMPOWERING OUR BUSINESS ECOSYSTEM

By 2030, 100% of our strategic By 2030, we will help 100,000
people from disadvantaged

suppliers' employees will
be paid at least a living
wage covering their basic
needs and those of their
dependents, calculated in
line with best practices.

CONTRIBUTING TO SOLVING THE CHALLENGES OF

By 2023, we will have
invested 50 M€ to support
highly vulnerable women.

communities gain access
to employment.

By 2030, the L'Oréal Fund
for Nature Regeneration will
have invested 50 M€ to help
restore one million hectares
of degraded ecosystems.

By 2030, 3 million people
will benefit from our brands
social engagement
programs.

By 2030, the Fund will have
helped capture 15 to 20
million tons of CO; and we
will have created hundreds
of job opportunities.

E R&l lead, KPI responsibility

:] R&lI co-lead, KPI responsibility shared with Operations

P

"

By 2022, the Product
Environmental and Social

Labelling system will apply

to all the Group's rinse-off
roducts.

By 2030, cll the Group's

products will be

ecodesigned.

THE WORLD

By 2030, we will have
invested 50 M€ to finance
projects that will help
promote a more circular
economy.

| _' R&lI contribution, contribute to results



FOCUS ON OUR INGREDIENTS LOREAL

SOME KEY 2030 COMMITMENTS
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FOCUS ON PRODUCTS

ONE OF OUR KEY 2030 COMMITMENTS
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FOR THE FUTURE

WHOLE LIFE CYCLE
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I By 2030, all the Group’s products will be I

l eco designed.

)

CLIMATE CHANGE
Carban Footprint

DZONE
Ozone Depletion
Photachemical Formation

AIR QUALITY

Particule Matter
Toxicity via Environment
lanizing Radiation

BIODIVERSITY
Land Transformation
Terrestrial Eutrophication

sater Ecotoxici
water Eutrophicatior
Marire Eutrophication

~& ACIDIFICATION
Acidification

LAND RESOURCES
Fossil and Mineral Resources Depletion
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GREEN SCIENCES

A KEY LEVER TO MEET OUR SUSTAINABILITY AMBITIONS & CONSUMER EXPECTATIONS

SUSTAINABLE
CULTIVATION

GREEN CHEMISTRY BIOTECH

L’OREAL FOR THE FUTURE & GREEN SCIENCES SUPPLIERS GUIDEBOOK — Jan 2023



A COUPLE OF EXAMPLES
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FOSTER R&DDD COLLABORATIONS

PARTNERS

Partnering with long-standing suppliers

APPLICATION WHEAT 0

v BIOTECH 2-KETO-L- Ds M
GLUCOSE SORBITOL FERMENTATION GULONIC ACID VITAMING
PI? H
HO /‘-,g i
HO

Partnering with forward thinking start-ups

APPLICATIONS g,

- Cosmetics Ingredients % fmCrODhUt
from micro-algae

Joining multi-partner ventures

APPLICATIONS @ gen(); LOREAL
‘ ! -> Sustainable surfactants KaO :




UPSKILL & RESKILL

24.1 Increase corporate training

Provide company-based training, and reskill workers so
they are prepared for the professions of the future. Link
this training to job-to-job transition plans

Provide in-company training opportunities, career
paths, and apprenticeships

Industry

Industry

23.2 Adapt secondary, post-secondary and university education

Contribute to the activities of the European Year of Youth in
cooperation with national associations of chemical employers

Adapt university curricula to industry needs, by adding
courses on regulation, sustainable chemistry, green chemistry
and the principles of SSbD to university programmes in
chemistry. Adapt apprenticeships and vocational education
and training programmes to teach future-proof knowledge

Industry

EU/MS

S/M

S/M

S/M



SUSTAINABILITY EVALUATION METHODOLOGIES
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Green Chemistry

Cite this: Geen Chem, 2012, 14, 952
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Industrial commitment to green and ¢ v: using r
materials & developing eco-friendly processes and ingredients in cosmetics
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Article
SPOT: A Strategic Life-Cycle-Assessment-Based Methodology
and Tool for Cosmetic Product Eco-Design
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Abstract: The cosmetics industry is facing growing pressum to offer more sustainable producs,
which can b tackied by applying cco-design. This articks aims to present the Sustainable Product
Optimiration Tool (SPUT) methodology developed by I/Orial 10 eco-design its cosmetic products
pied for along
the way. The SPOT s based on the lfe cyc CA)ofa finksbed prouct
and packaging. ing and icn). Several
indicators are asscssed, nommalized and weighted hased on the planctary boundaries concept, and
then aggregated into a single footprint. Apmdmmmlm index (a single rating, casy to

interpret) is then obtained by ived from the single
herlor mmmnzmnmmmn:mul rahn(lnwm-ed hn'tl ﬁ(mn'ﬁwmfmrdwdn
showaty SPOT b

Citatiom: Uarsdom, | Poknaifond,
L Palrnal |l A M Wikt
F: Vargas Consalar, M. Barnigest,

measurcs (corporate and brand targets, Key Performance Indieators, and financial incentives) is
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4, concesns feganding the choxe of sustain-
able ingredents, the energy and water use during manufactanng, the choiae of packaging,

In addition, from a life cy the f the commetics use:
phase due to heated water and of the end-of-life (Fol.) due to freshwater ecotexicity are
often pointed out in the litratune [23].

Copyright © X3 by the o, There is growing pressure from consume s and legislation for the cosmetics sector
L MUFL Bt Seivirind  to adopt more sustainable practices and products [1]. Cosmetics manufacturers have to
Thin ariicke @ n opom wns sk differentiate their products and improve them towards customens” expectations, which
dtribund ender e brms and include & growing demand for natural products and products manufactured in .\Mnl.lnl-
i b G s able ay s/ o accoading to faie eade principles 1] This

i bl \panics to improve bility through new integrated strate-

it ey lxrmally ] mes, usinig concepts from cofporate socal fesponsibility and Grcular sconomy in product
aw

‘Suntuinali Bty 203, 15 1021, hispac // dot crg/ 10330/ sulS 191421 hatpe/ fwwrw dpdcom joumal/ sustatnability

the product safety for the consumer, the emissions into water, and packaging waste [1].
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Artucle

Mineral Resource Abundance: An Assessment Methodology
for a Responsible Use of Mineral Raw Materials in
Downstream Industries
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Abstrace: The sustaimability of mineral resources and, in particular, thetr sbundance is 3 tapic of
growing inervst. Nevertheless, the abundance of muneral raw materias is 2 extemely comples
Rotion & it not only encomy eological but also technical,
evonomic, and wodial comtrainte. 10 33iBon. 1o the best of our knowledg, no tools v currently
available 1o allow 3 comprehersive evaluation of mineral raw material abundance. This ssearch
paper, thervtore, almms o present a0 innovative and unigue methodology 10 evaluate the abundance
of ponnengy mineral seourom and determine 3 mineral sbundance lndex (MAL). Based on &
.

durs the 1 abvunds i d. enaterial ie the Earth's

eheeh foe crust and its avallability on the market and intograies the influsnce of (actors that could constrain of

s promocte future market changes. This new index ranging faom 0 (vwry scaros) to 100 (sry abundant)
i i s 0o qualify the ina stmpie and rap

hilngs K Civond, A - Rasslalk, and reliably data This aew methodology could be i i wol for any

dustrials and end.

mineral meources: sustalnable development. downstream industry; depletion:
sbundance, buntonite
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history, ings have exploited natural resources and interacted
with and transformed their environment [1.2]. Accoeding to [1] and references therein,
human activitics can be divided into four main subsequent phases: primitive, slavery:
feudal, and capitalist, with the Last one correspanding to the current period. Each of these
phases involves varying degrees of interaction with the environment and use of natural
resources. The impact of human activities on the environment, particularly since the
capitalist phase, has been 2 major concern for the United Nations since June 1972, with the

ation of the first World Confi the Stockholm, Sweden [4]
c y, the Club of publ repeort pointing
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vtrtoed wnter the e g Of COOCEPES o the consumption of natural mm‘nd«mmmxdﬂ“ehw Later on,

comitions o the Csive Commens Uhis lod 10 3 definition of sustais Report, published

Atwiusen (G 8Y) lownse ditpe// i1 1957 by the Commission on D\urmm!u\dl}wl-pm!dﬂrl.n&d Nations:
oy inthe pment that meets the needs of the present without

wn P g the ability of f to meet their own noods™ [36.7].

Sustmalality 2023, 15, 16751, bt/ /chs g/ 403990 /sl S 167K Bt /s s com gl sustanabslity

L’OREAL FOR THE FUTURE & GREEN SCIENCES SUPPLIERS GUIDEBOOK — Jan 2023




ENABLE CONSUMER TO MAKE MORE SUSTAINKLE
DECISIONS

PRODUCT IMPACT
LABELLING

Overall environmental impact
Compared to other similar L'Oreal Groupe Products sold worldwide in 2020

— Carbon footprint
B\%\“\ Cco. | —
A \ 94 g per average amount used ©@1g per
s 10mL) |

C Water footprint

- )| | -

9.4 per average amount used (9.6 per 10mL)

E



